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Why Are We Doing This?
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Three Factors Driving Our Mission
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Success At Scale
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National Unaided Consideration

+11 points
from the 2019
baseline

+9 points
over our goal
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Consumer Insights
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Auto Financing Insights
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Credit Card Insights
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Mortgage Insights
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Next Steps:.
Strategic Expansion
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Credit Union Awareness

Strategic Expansion Objective:

To Increase consumer
consideration for credit unions,
resulting in iIncreased membership
opportunities and market share.



Original Program

Objective: To increase

) . , , Paid Digital Media
m A +
??rlfrue di?rucr:](i)nrflsderatlon - wareness + Consideration ‘ (Persona, Behavior, Location) -

Strategic Expansion

Objective: To increase

consumer consideration Paid Digital Media &
for credit unions, resulting . . . Organic Search
in increased membership Consideration + Action (Persona, Behavior, Location
opportunities and market + Content)
share.

Your Money"

Further



Your
Money
Further

Your Money"
Further



Premium
Locator
Listing
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Differentiate,
Connect,
Measure
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Non-Participant Locator Listing
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Non-Participant Locator Listing
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Historical
Site Traffic
Data
Example
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New Opportunities for Engagement

Interactive Consumer Content: Participant Benefits:

e Credit union locator e Featured content sponsorships
e Credit union matcher « Advertising by location

« Join Now function e Contribute content for greater

CU exposure
 National and local level insights

e Consumer search and
engagement data

« Audience sharing
e ...and more!

e Financial quizzes

o Content sharing/downloads
* Financial calculators*

* Register for a CU’s event*

e Pass-thru chat function*

*Benefits that are coming soon!
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Marketing Examples
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Organic Consumer Traffic

(April 2, 2022-July 18, 2022)

MA

RI
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Cost to Participate

2023 Credit Union Awareness Participation Pricing Structure

Annual Cost
to Credit
Union

Standard Participant

<$100M $1,000
>$101M-$250M $5,000
>5251M-S500M $15,000
>$501M-$750M $25,000
>$751M-$1B $40,000
>51.1B $55,000

Annual Cost
to Credit
Union

Premium Participant

<$100M $2,500
>$101M-$250M $7,500
>5251M-S500M $20,000
>5501M-S$750M $35,000
>$751M-$1B $55,000
>51.1B $85,000

*We are welcoming new participants in 2022
for the remainder of the year at a significantly
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THANK YOU!

clorence@cuna.coop
202-626-7631

1) linkedin.com/in/chrislorence/
@ChrisCommando
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