
The anatomy of a 
press release.

Welcome to the Writers Workshop.

Today, we are going to talk about how 
create a formal press release as well 
as some tips to help them stand out.



Let’s start with the basics...

There are 5 key elements of a traditional 
press release:

1. Release information
2. Headlines and subheads
3. Body/release copy
4. Boilerplate
5. Contact information

If you have all of these elements, you have 
created a press release—but not 
necessarily a successful one.

PRESS RELEASE

Headlines are Attention Grabbing Summaries of your Release
A subhead is a great way to highlight another key fact or interesting piece of the narrative contained within.

FOR IMMEDIATE RELEASE
LOCATION, ST June 30, 2021— Make it count. These first few sentences of your release 
need to grab your audience’s attention, peak their interest, and stoke their curiosity.

“Quotes are great ways to show a human side to the story you’re telling,” remarked Amy 
Warrington, a key player in bringing this project to life.

Don’t forget to show value to your audience, make sure what they’re reading is worthy of 
their time and attention. Get to the point, but make it interesting.

Even though this is a press release, you’re still going to have a closing CTA. make sure the 
reader knows the next action you want them to take with clear directions, such as a link to 
click or number to call for more information.

About [Credit Union]

Boilerplates are pretty much the same at the end of every press release. The exist to give a 
ten second elevator pitch about your credit union. Make it high-level, short, and 
memorable.

###

Media Contact: Amy Warrington
Phone Number: 302.464.6603

Email Address: amy@epicmc2.com
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Putting out a great press release takes practice—
lots of practice. But remember: making mistakes 
is one of the best ways to learn, so don’t be 
ashamed if you’ve made them.

Over the next few slides, we will look at some 
common press release mistakes and some 
techniques to help get your creative juices 
flowing!

What does it take to create a successful press 
release?



No matter what, always make sure you are 
putting out professional materials. Keep 
your materials professional by:

- Double checking your data for 
accuracy.

- Ensuring the correct images and 
videos are included with proper 
captions and alt tags.

- Asking for a fresh set of eyes to give 
your press release a final QA/proofread 
before submission.

Like Peter always says, be great at the basics.



It’s easy to get into a headline rut, especially when 
your release topic is the same annual report you put 
out every year. 

Instead of focusing on the obvious:

ABCFCU Releases 2021 Annual Report 

Find an interesting detail or hook to take center 
stage:

A Strong 3rd Quarter and Savvy Investments 
Boosts ABCFCU’s 2021 Projections

When writing headlines, it helps to get a 
fresh perspective.



Many big institutions mistakenly include their 
corporate descriptor in the first paragraph, which 
wastes valuable “attention real estate.” Just because 
you’ve always done something a certain way doesn’t 
mean it’s the best way.

Instead of: ABCFCU, New Castle County’s largest area 
credit union, is proud to announce our partnership 
with a local app developer to bring you…

Try: Banking just got better for members of New Castle 
County’s largest credit union with the launch of an 
innovative new mobile app.

Plus, your company’s summary already has a place—
the boilerplate at the end! You’re best off keeping it 
there.

Put the important stuff at the beginning.



Nowadays, press releases are digital, and many 
wire services allow you to include hyperlinks, 
images, and videos. 

Make the most of this opportunity! Plan your 
links, videos, and images ahead of time, so you 
can deliver interesting content that will help 
further tell the story.

Look for opportunities to “link drop.”



At the end of the day, the job of a public 
relations professional is to make a reporter’s 
life easier.

Your odds of getting press coverage will 
skyrocket if:

- You can anticipate the needs of the 
reporter.

- Provide end-to-end info.
- Make a direct “why should you care” 

connection to their readers.

Think like a reporter.



Thank you for giving us your time and attention.

Epic is where genius and positivity converge to deliver exceptional results. We hope you 
enjoyed our presentation, and that you’ll enjoy working with us, too. 

For more information about our company, our team, and our past 
projects, please check out our website and social channels.

epicmc2.com

https://www.youtube.com/channel/UCVzlfLmUNMdI5gjrtS5UjDQ
https://www.instagram.com/epicmc2/
https://www.linkedin.com/company/epic-marketing-consultants-corporation/
https://twitter.com/epicmc2
https://www.facebook.com/EpicMarketing/
http://www.epicmc2.com
https://www.pinterest.com/epicmc2
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