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Credit Union Advertising  and Change in Terms Notice Rules 

1) NCUA Advertising and Share Insurance Rule (12 C.F.R. Part 740):  
 

A. Accuracy of Advertisements (12 C.F.R. § 740.2):  “No insured credit union may 
use any advertising (which includes print, electronic, or broadcast media, 
displays and signs, stationery, and other promotional material) or make any 
representation which is inaccurate or deceptive in any particular, or which in any 
way misrepresents its services, contracts, or financial condition, or which violates 
the requirements of” NCUA’s Truth in Savings Act regulations.   
 

B. Advertising Excess Share Insurance (12 C.F.R. § 740.3): “Any advertising that 
mentions share or savings account insurance provided by a party other than the 
NCUA must clearly explain the type and amount of such insurance and the 
identity of the carrier and must avoid any statement or implication that the carrier 
is affiliated with the NCUA or the federal government.” 

 
C. Requirements for the Official Sign (12 C.F.R. § 740.4): Federally Insured Credit 

Unions (FICUs) must continuously display the NCUA official sign at each station 
or window where insured account funds or deposits are normally accepted.  This 
rule also includes restrictions on shared branching with privately insured credit 
unions. 

 
D. Share Insurance in Advertisements (12 C.F.R. § 740.5): FICUs can use any of 

the following four options for complying with NCUA’s “official advertising 
statement” regarding share insurance in advertisements: 

 
i. “This credit union is federally insured by the National Credit Union 

Administration”; 
 

ii. “Federally insured by NCUA,” 
 

iii. “Insured by NCUA”; or 
 

iv. A reproduction of the NCUA official sign. 
 

• Exceptions: The following types of advertisements are exempt from the share 
insurance “official advertising statement” requirement: 

 
• Credit union supplies such as stationery (except when used for 

circular letters), envelopes, deposit slips, checks, drafts, signature 
cards, account passbooks, and noninsurable certificates; 

 
• Signs or plates in the credit union office or attached to the building or 

buildings in which the offices are located; 
 

• Listings in directories; 
 

• Advertisements not setting forth the name of the insured credit union; 
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• Display advertisements in credit union directories, provided the name 
of the credit union is listed on any page in the directory with a symbol 
or other descriptive matter indicating it is insured; 

 
• Joint or group advertisements of credit union services where the 

names of insured credit unions and noninsured credit unions are listed 
and form a part of such advertisement; 

 
• Advertisements by radio which do not exceed thirty (30) seconds in 

time; 
 

• Advertisements by television, other than display advertisements, 
which do not exceed thirty (30) seconds in time; 

 
• Advertisements that because of their type or character would be 

impractical to include the official advertising statement, including but 
not limited to, promotional items such as calendars, matchbooks, 
pens, pencils, and key chains; 

 
• Advertisements that contain a statement to the effect that the credit 

union is insured by the National Credit Union Administration, or that its 
accounts and shares or members are insured by the Administration to 
the maximum insurance amount for each member or shareholder; 

 
• Advertisements that do not relate to member accounts, including but 

not limited to advertisements relating to loans by the credit union, 
safekeeping box business or services, traveler's checks on which the 
credit union is not primarily liable, and credit life or disability 
insurance. 

 
2) Truth in Lending Act/Regulation Z (12 C.F.R. Part 1026):   

 
A. Basics of Open-End Loan Change in Terms Notices (12 C.F.R. § 1026.9): 

  
i. Change-in-Terms Notices for Open-End Loans That are Not Home Equity 

Loans:  
 

o “Significant Changes” with 45 Day Notice: Disclosures for 
“significant changes” such as to the APR, penalty rates, account 
fees, amount of credit available, grace periods, the minimum 
payment amount, the balance computation method, or acquiring a 
security interest must usually be given at least 45 days before the 
change takes effect, but—if the borrower agreed to change the 
loan’s collateral or provide additional security or increase the 
minimum payment amount—the disclosure could be delivered as 
late as the day that the change takes effect. 

 
o Notice for Other Changes Before They Take Effect: CUs must 

also provide advance notice before increasing any component of a 
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charge, such as fees to obtain cash advances or fees to pay by 
phone or internet. 

 
o Annual Statement of Consumer Bill of Rights: Required at least 

once per calendar year, at intervals of at least 6 months and not 
more than 18 months. 
 

o Disclosures for supplemental credit access devices and additional 
features before use: Disclosures must be provided to a consumer 
before the consumer uses a new credit feature if, more than 30 
days after the initial disclosure, the CU adds a new credit feature 
(e.g., adding overdraft checking to an existing account, or option 
to use an existing credit card to secure cash advances) or sends 
“credit devices” like checks more than 30 days after the initial 
disclosure and the finance charge terms have changed. 

 
ii. Change in Terms Notices for Home Equity Loans: Must usually be given 

at least 15 days before the change takes effect, but the disclosure could 
be mailed or delivered as late as the day that the change takes effect if 
the borrower agreed to the change, or there if is an increase in the 
periodic rate or other finance charge because of the borrower’s 
delinquency or default. 

 
a. Notice to restrict credit: In many situations when a CU 

prohibits additional extensions of credit or reduces the 
home equity loan’s credit limit, the credit union must mail 
or deliver written notice of the action to each consumer 
who will be affected. The notice must be provided not later 
than three business days after the action is taken and shall 
contain specific reasons for the action. If the creditor 
requires the consumer to request reinstatement of credit 
privileges, the notice also must state that fact. 
 

B. Open-End Loan Advertising (12 C.F.R. § 1026.16): 
 

i. An advertisement must only state those terms that the CU actually offers 
or will offer. 
 

ii. Open-end loan advertisements that contains any of the terms required in 
the Regulation Z initial disclosure statement for open-end loans (2 C.F.R. 
§1026.6)—such as the Annual Percentage Rate (APR), how a variable 
rate (if any) is determined, terms of any initial or discounted rates, fees, 
other finance charges, etc.—must also include:  

 
o Any minimum, fixed, transaction, activity or similar finance 

charges that could be imposed; 
 

o The APR of the loan.  If the rate is variable, the CU must disclose 
that fact. A variable APR stated in an ad is considered accurate if 
the rate was in effect within 30 days before printing the disclosure 
(if paper) or before the CU emails it (if electronic); and  
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o Any annual fee or similar membership or participation fee. 

 
iii. Advertised Payment Amounts for Loans to Purchase Specific Goods or 

Services: If an advertisement for credit to finance the purchase of 
specified goods or services states a periodic payment amount (e.g., 
“purchase a used car for as low as $99 a month”), the advertisement shall 
also state the total of payments and the time period to repay the 
obligation (assuming that the consumer pays only the periodic payment 
amount advertised) in an equally prominent fashion. 
 

iv. Multiple Page Advertisements:  Multiple page advertisements, such as in 
a brochure or on a website using a series of webpages, are generally 
treated as a single advertisement (but cross references to disclosure 
material, including page numbers, may be required). 

 
v. Advertisements for Home Equity Loans:  

 
o Terms Also Used in the Initial Disclosure: If a home equity loan 

advertisement includes any terms that are included in the initial 
disclosure, the ad must also include: 
 

a. Any loan fee that is based on a percentage of the credit 
limit under the plan, and an estimate of any other fees 
imposed for opening the account; 

b. The APR; and 
c. If the rate is variable, the maximum APR that can be 

imposed. 
 

o Other Home Equity Loan Features: If the home equity loan 
includes any of the following features, the CU must use non-
misleading statements and prominently include the terms and 
conditions about how these loan features work (additional details 
are in 12 C.F.R. § 1026.16(d)): 
 

a. Discounted and premium rates; 
b. Balloon payments; 
c. Tax implications (if the advertisement mentions tax issues 

like “the interest may be tax deductible”); and 
d. Promotional rates; 

 
C. Basics of Closed-End Loan Change in Terms Notices (12 C.F.R. § 1026): 

 
i. Reg Z Does Not Usually Require Closed-End Change In Terms Notices 

Except for Interest Rate Changes & Loan Mods that are a “Refinancing”:  
In general, Regulation Z does not require change in terms notices except: 
 

o Loan Mods: Loan modifications that change the terms of the loan 
so radically that they meet the definition of a “refinancing” must 
have new initial closed-end disclosures. 
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o ARM Interest Rate Adjustments: For changes to interest rates on 
adjustable rate mortgages (ARMs), notice must usually be 
provided at least 60 days but no more than 120 days before the 
first payment at the adjusted level is due, except that: 

 
a. The notice can be provided 25 to 120 days in advance if 

the ARM has uniformly scheduled rate adjustments—e.g., 
every 60 days—or if the credit union originated the ARM 
prior to January 10, 2015. 
 

b. If the first adjustment will occur within the first 210 after 
closing, the adjustment disclosure must be provided when 
the loan is made. 

 
D. Closed-End Loan Advertising (12 C.F.R. § 1026.24): 

 
o Actually Available Terms:  Specific credit terms included in an 

advertisement must be actually available or planned to be available from 
the credit union. 
 

o Clear and Conspicuous: Disclosures required by the closed-end loan 
advertising rule must be clear and conspicuous. 

 
o Advertisement of rate of finance charge: If an advertisement states a rate 

of finance charge, it shall state the rate as an “annual percentage rate”, 
using that term, which can thereafter be abbreviated as “APR”: 

 
 Possible APR Increases: If the APR can be increased after 

consummation, the advertisement shall state that fact.  
 

 Ads for Non-Mortgage Closed-End Loans: If an advertisement is 
for credit not secured by a dwelling, the advertisement shall not 
state any other rate besides APR (except that a simple annual 
rate or periodic rate that is applied to an unpaid balance may be 
stated in conjunction with, but not more conspicuously than, the 
APR).  

 
 Ads for Closed-End Mortgages:  If an advertisement is for credit 

secured by a dwelling, the advertisement shall not state any other 
rate besides APR (except that a simple annual rate that is applied 
to an unpaid balance may be stated in conjunction with, but not 
more conspicuously than, APR). 

 
o  “Additional Disclosures”: 

 
 Triggering Terms: An ad including any of the following “triggering 

terms,” such as if the credit union provides an example of a 
theoretical loan, triggers the “additional disclosures” requirement: 
 

(i) The amount or percentage of any down payment. 
 



6 
 

(ii) The number of payments or period of repayment. 
 
(iii) The amount of any payment. 
 
(iv) The amount of any finance charge. 
 

 Additional Terms:  The additional disclosure terms required by the 
use of the “triggering terms” includes: 

 
a. The amount or percentage of the downpayment; 

 
b. The terms of repayment, which reflect the repayment 

obligations over the full term of the loan, including any 
balloon payment; and 

 
c. The “annual percentage rate,” using that term or “APR”, 

and, if the rate may be increased after consummation, that 
fact. 

 
o Multiple Page or Electronic Advertisements:  Multiple page 

advertisements, such as in a brochure or on a website using a series of 
webpages, are generally treated as a single advertisement (but cross 
references to disclosure material, including page numbers, may be 
required). 
 

o Ads for Closed-End Mortgages with Changing Rates:  If an ad (other than 
a TV or ratio ad) states a simple annual rate of interest and more than 
one simple annual rate of interest will apply over the term of the 
advertised loan—such as for an Adjustable Rate Mortgage (ARM)—the 
advertisement shall disclose in a clear and conspicuous manner: 
 

1. Each simple annual rate of interest that will apply. In variable-rate 
transactions like an ARM tied to a variable rate index, a rate 
determined by adding an index and margin must be disclosed 
based on a reasonably current index and margin; 
 

2. The period of time during which each simple annual rate of 
interest will apply;  

 
3. The APR for the loan. If the APR is variable, this APR disclosure 

must comply with Reg Z’s rules on adjustable-rate disclosure 
accuracy standards; 

 
4. The amount of each payment that will apply over the term of the 

loan, including any balloon payment. (For ARMs, payments that 
will be determined based on the application of the sum of an index 
and margin shall be disclosed based on a reasonably current 
index and margin); 

 
5. The period of time during which each payment will apply; and 
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6. In an advertisement for credit secured by a first lien on a dwelling, 
the fact that the payments do not include amounts for taxes and 
insurance premiums, if applicable, and that the actual payment 
obligation will be greater. 

 
o Tax Implications for Loans Exceeding Home Value: Ads that advertise 

loans that exceed the value of the home must include a special disclosure 
on tax implications. 
 

o Misleading Statements Prohibited: Misleading statements are prohibited 
in ads for closed-end mortgage loans, including statements that imply 
government endorsements, misleading advertising of “fixed” rates, etc. 

 

E. Additional Rules for Mortgage Advertisements:   
 

 Equal Housing Notices: 
 

• Equal Housing Notices for Federal Credit Unions (12 C.F.R. § 
701.31): A federal credit union (FCU) may satisfy the Equal Housing 
notice requirement: 
 

o By including in the advertisement a copy of the Equal 
Housing Lender logo, with the legend “Equal Housing 
Lender”; or 
 

o By using the HUD Equal Housing Opportunity logo with the 
legend “Equal Housing Opportunity.”  
 

• Equal Housing Notices for State-Chartered Credit Unions (24 
C.F.R. §§ 110.25, 220.620):  State-chartered CUs must satisfy the 
Equal Housing notice requirement by using the HUD Equal 
Housing Opportunity logo with the legend “Equal Housing 
Opportunity”  

 
 Fair Housing Act and Race in Mortgage Advertising:  The Consumer 

Financial Protection Bureau’s Regulation Z staff commentary says that 
the Fair Housing Act prohibits “racially exclusive images” in mortgage 
loan advertisements. 

 
3) Truth in Savings Act/NCUA Part 707 Rules:   

 
NCUA’s Part 707 rules apply to all federally insured credit unions (FICUs): 
 

A. Truth in Savings “Subsequent Disclosures” Rule (12 C.F.R. § 707.5): A FICU 
shall give affected members at least 30 days advance notice before the effective 
date of any change in a term required to be disclosed under NCUA’s Account 
Disclosures rule (12 C.F.R. §707.4) if the change may reduce the annual 
percentage yield or adversely affect the member. The notice shall include the 
effective date of the change. 
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i. Disclosures Are Not Required: No notice is required for: 
 

o Variable-rate changes: Changes in the dividend rate and 
corresponding changes in the annual percentage yield in variable-
rate accounts. 
 

o Share draft and check printing fees: Changes in fees for check 
printing. 
 

o Short-term term share accounts: Changes in any term for term 
share accounts with maturities of one month or less. 

 
ii. How Disclosures Are Given:   Credit unions may provide a change-in-term 

notice on or with a regular periodic statement or in another mailing.  If a 
credit union provides notice through revised account disclosures, the 
changed term must be highlighted. 

 
B. Truth in Savings Advertising Requirements (12 C.F.R. § 707.8):   

 
o Types of “Advertisements:” Communications covered by the Truth in Savings 

Advertising rule include any “commercial message” promoting the credit 
unions’ services that is conveyed in any medium, including telephone 
solicitations, ATM screen messages, messages on screens in the credit 
union’s offices, promotional messages that are mailed such as “statement 
stuffers”, and advertisements in print, online, on television or radio, etc. 
 
 Partial Exemptions for Specific Types of Media: Section 707.8(e) 

contains exceptions from some of the below requirements for specific 
types of media used for the advertisements, such as for ads published 
using broadcast media, billboards, indoor signs or newsletters. 

  
o Not Misleading: Ads cannot be misleading or inaccurate, and the terms “free” 

or “no cost” cannot be used if any maintenance or activity fee can be imposed 
on the account. 

 
o APY:  Rates, if stated, must be stated as “annual percentage yield” (“APY” 

can be used so long as “annual percentage yield” is used at least once), 
although a “dividend rate” can also be included no more prominently than the 
APY. 

 
o Additional Disclosures for APY: If the ad mentions APY, the ad must also 

include: 
 

(1) Variable rates: For variable-rate accounts, a statement that the 
rate may change after the account is opened. 

(2) Time APY is offered: The period of time the APY will be offered, or 
a statement that the APY is accurate as of a specified date. For 
dividend-bearing accounts other than term share accounts, this 
means a statement that the annual percentage yield is accurate as of 
the last dividend declaration date.  
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(3) Minimum balance: The minimum balance required to earn the 
advertised APY.  

(4) Minimum opening deposit: The minimum deposit required to open 
the account, if it is greater than the minimum balance necessary to 
earn the advertised annual percentage yield. 

(5) Effect of fees: A statement that fees could reduce the earnings on 
the account. 

(6) Features of term share accounts: For term share accounts, the ad 
must include 

(i) The term of the account. 

(ii) A statement that a penalty will or may be imposed for early 
withdrawal. 

(iii) Required dividend payouts for non-compounding accounts that 
are required to pay out at least annually. 

o Bonuses: Advertisements that include information about “bonus” dividends or other 
“bonuses” must typically include: 

 
 The “annual percentage yield,” using that term; 

 
 The time requirements to obtain the bonus; 

 
 The minimum balance required to obtain the bonus; 

 
 The minimum balance required to open the account, if it is greater than the 

minimum balance necessary to obtain the bonus; and 
 

 When the bonus will be provided. 
 
o Additional disclosures in connection with the payment of overdrafts. Credit unions 

that promote the payment of overdrafts in an advertisement must include in the 
advertisement the disclosures required the Truth in Savings rule on overdraft 
services disclosures (12 C.F.R. § 707.11(b)). 

 


